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What's Your Strategy?

ISt strategy that positions distributors
Improvement consultants”



Why Q-Power?

 Resources:. Q-Power.net

 The power of many
— Almost 100 Members and growing!

e Seven figure buying power with USSCo
keystone vendors and adding more!




Why Q-Power?

* Vendor pricing Is based on sales of the
Group

 Marketing resources to help your business
grow

— New end user presentation focused on
rocurement process management

Izable marketing materials

logs from Norwood and USSCo
and twos as open inventory




The True “Power”

o All Q-Power distributors are linked by a
common operating platform

— Our systems and our businesses are
connected

— Many large companies cannot make this
claim

llows for an integrated purchase

| bar code scanner Is

Q-Power



Internet Retaller

o Staples: #2
— Average order size: $325
— 27% of all sales come through website
— $4.9B @ 29% growth

« Office Depot: #3

— Average order size: $412
— 29% of all sales come through website
- $4.3B @ 13% growth

come through website

4.7% of total 2007 internet




Why Do Your Customers
Use Your B2B Website?

e To place orders, obviously
— What kind and of what product?
— Do they order all your categories or just some?

e What other reasons do your customers have to come
to your website in between orders?

» \What other reference or useful resources are available
at your site that the end-user will find useful?

asy to navigate? Or, do you make your customers
uch...?

0 use your e-commerce solution?
oes it know your customer?
mer’s needs and questions?

Q-Power




Factors Affecting Order Pr
Placed Orders Are Most Profita

e QOrder size

— Making more of your company’s product categories available for
each purchase order

— Catalog browsing among categories to place on one PO
Line value

Inks and toners and tech products

margin dollars/ low freight costs

ess order
lon results with low cost to serve and high net




Bring Customers To Your
with News and Offers...

e Newsletters that focus on relevant activities or
solutions for the customer

e Use monthly give-always to increase interest
and gather new names

 Upload manufacturer rebates

Begin to understand who clicks on what
aceable links

alized landing pages embedded within your
Icrosites for pURLSs

ds to sales people




PPM: The Process

PAYING

LOCATING
Market to

solutions for

consumer CHARGING-BACK
curement

DISTRIBUTING
ORDERING




What Have You Done
Procurement Process Lately

* Buying office products is merely a
transaction

— S0, make it easy and efficient!
e Finding the product (search your catalog)
ocating the vendor (that’s you!)
Ing the PO (I need to know my price!)
der (NOT calling the rep)

Q-Power




What Have You Done
Lately? (cont’d)

* Recelving the product when | need it (3-5
pm IS not next day)

e Distributing to my cost centers (or, let
Tony on the dock do it...!)

 Charging—back so | can budget (where’s
he money go?)

I the stuff (I'll pay you only If |
our Invoices)

Q-Power



Recognized Expense Vs. Unrecognize

ABC COMPANY, INC.

PROFIT & LOSS STATEMENT
FOR THE YEAR ENDING DECEMBER 31

REVENUES

Sales
Cost of Goods Sold
Gross Profit

EXPENSES

Employee Salaries & Benefits

expense

Rent
Professional Services
Vehicles
Depreciation of Vehicles
Maintenance
Travel & Entertainment
Telephone
Computer Leasing
Uncollectible Accounts
Utilities
Property Tax
Other Taxes & Licenses
Non-critical Supplies:

Office Supplies

Furniture

Printing

Computer Supplies

Facilities Supplies

Total Non-Critical Supplies
Total Expenses

PROFIT (LOSS)

$5,500,000
3,000,000

$ 2,500,000

1,480,000 «— How much of this

200,000
60,000
70,000
70,000
40,000
50,000
70,000

120,000
40,000
40,000
20,000
20,000

is an unrecognized cost of
procurement that really
belongs down here?

2,400,000

$ 100,000

How much do
non-critical
supplies really
“cost” your
company?

Procurement
process costs
are part of
employee
expenses.

They shouldn’t
be...

Q:-Power




What Is the Strategy?

e Bring value: help the customer’s pain

» Present a PPM-type solution presentation to the
— PPM = Procurement Process Management

 |nitiate a Discovery Project that allows Client and
the Distributor to go through a process together
to identify where and how much soft costs are

Includes signing a non-disclosure agreement
a summary report that states potential

rocess timeline to realize cost

Q-Power



Outline of The Discovi

PART 1 - THE PROBLEM
A brief look at the procurement problems you face
and high supply costs that can drain your profit

PART 2 — THE SOLUTION
A demonstration of how you will be provided
a comprehensive, innovative solution
through the (YOUR PROCURMENT SYSTEM BRAND)
Program
An explanation of (YOUR PROCURMENT SYSTEM BRAND)
singular benefits through (Name of Your System™)
and examples of how its use will improve
your bottom line
of how (YOUR PROCURMENT SYSTEM
BRAND)
work specifically for you
idual needs




JumpCart: Ultim

« Streamlines “Req
Order” process

« Focuses directly on lowering
procurement costs

Proof of .
E 503 iins Bafvecy = prowdes a procurement process

improvement-solution
Custom !
Catalogs

e Scan/ Dock/ Order

Q;n o Systems. « Already integrated for e-
Vengor Managed Quantum Users

o JumpCart will create and assign
bar codes for any of your
Save time placing orders prOdUCtS!

Reduce “Maverick Spending” — Create a Cata|og on demand

Cut Inventory Costs

Drdermg Made Simple.




Requisition-to-
Process

Order errors lead to extra costly processes-
Multiply by additional ordering sites

— Order N - Trac
Replacement Product Credits

!

l

. : If No ~
JJJJJ Submit Receive Order Pay
d 5
Order Order Order Errors Invoice
» Sales Rep
- WeD i Cost of Purchase Order

» Customer Service $50.00 to $150.00




The Distributor Se

Order )
Replacement | | Product

A 4

Receive Pay

Invoice

And, eliminates these
costly redundant
processes!

Q-Power



can Items Plug Scanner Instantly pulls up &
0 be Ordered Into USB Port populates your
website shopping cart!

kY

S)



Web Marketing: How
Reduce Your Procurement

e Click on your
webpage to find out
how we can reduce
your buying processes
for many vendors

« How many of these
processes can you
identify in your
company?

 What are your costs?

Don’t know? Let us

help you Discover

hat they are...
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@ Prime Business Solutions - Windows Internet Explorer

g’jl b |E, hitp: f frasw. primebusinesssolutions. nety

Google | | &
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File Edt ‘View Favorites  Tools »EI GDDgli:“Gw
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'ﬂ’ “1';? I? Prime Business Solutions

ﬁHome .7
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Printer artrld
Fulf' Ilment

THE POWER' OF ONE

With aver 30 years of experience, Prime Business Solutions is one of the largest
suppliers of printing, promational items, and office supplies nationwide. Qur
comprehensive product mix, worldwide distribution capabilities, along with an easy to
use e-commerce system, has enabled us to be the "One-Stop Selution” for both large
and small companies. At Prime, we believe in the simple premise of "being easy to do
business with" and our highly trained sales and customer support team can provide
you with the expertise you need to help you control your costs with quality products
and fulfillment senvices.

Whether you choose some or all of our product options, it is up to you. Prime is here
to offer the night solution for all of your business and marketing needs.

Ask Us About Jump Tech Technologies

“ 2 o|195

We have integrated Jump Tech Technologies into our PrimeOrdering.net
E_Commerce solution.

Watch the video then ask us to show how we can implement this in your
organization today.

¥
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Custom Printed

Travelers Coffee Mug Set Transfer Coin Bags
& Stainless steel 5 liter vacuum bottle, & Meets all Federal Reserve Guidelines
tumbder and mug gift set ® 13%x 22" Clear
® |mprint includes 4-color imprint and ® TO0/PK,SPRACTN
logo
. M?nlmum 25 sets o LD Lol L /sel L
® Price breaks @ 50, 100, 250

HE73P1Z19C | Bags provide the fist | €T nmm
real altermative to can-
vas coin bags. Are
designed for dmple.

SKU Description uom JumpCode one e use with

Catalog On
ADEBD | We have packed our popular | 25/5T

T 00T mind. Eliminates lost

17 oz, (.50 livery stainless tags, seals, crirmpers,
stesl vacuum Insulated ther- and bag return

rmial bottie with cur budget erpenses, Resists tarn-
stainless steel, 16 o2, travel pering. Specially for.
rug and 14 cz. umbder as a rrulated fer stréngth

speclal gift set, The set i
packed ightly in a die cut
(CO D) corrugated presentation,
f ro Allow2-3 days lead time for shipment & Fagy wristband fastening method
streamlines workflow
m o Comfortably fits adull patients
\J u pTeC h UPC Bar Code Label ® Patented self-laminating seal is water

® Custom 2-color imprint plus logo and alcohol resistant

& 50 Labels per sheet ® 20 bands per pack
® 100 sheots per carton ® Price break @ 15 and 20 packs

KU Description uom JumpCodes

| 1B2  One LaserBand® product, the | 10/PK DO T D L nrm
e LB 2-Adult-L3 enhancad clesure
adult wristband with 20 labets,
ints patient information
SKU  Description uom JumpCodes ﬁ:du g bar codes on the
wristband and chart labels at
G1939  Libel Size: 1.5°x 1"Overall T A0 E W m the same time. Minimurm 10
Size: %‘5' % 11" Color: White packs.
Sheet

Patient Wrist Bands

Prescription pads
& Tamper Proof Presciptions

inted Form

Allow 2-3 day lead time ® Meet State of Californla Guidelines
& 4dine imprint with no logo
Depogit Bags ® Price breaks @ 12,24 40 pads

® Meets all Federal Reserve Guidelines | e
® 9" 12" Clear P
o 100/PK,5PK/CTN Sopetok’
e SKU  Description uvom
PP200 | Singles (1-Part), 100 fx / pad, §/PD
SKU Dascription uoMm JumpCoda i mesmiu(' m;‘ilﬁw sumnfel LERTRR [ CRAR TN T ]
) NaMCcopy VOID panto
GI3709C | Bags offer avery high level T LT L AR graph, touchSAFE ther-
of gacurity and tamper-avi machironic Seal, CA
dence, while prosdding the Watenrnark

exasiest Lo seal closure in
the industry. The “OID*
evident closure immedi
ately activates when
attacked with all known
methcds of tampering .

TYo02 TYo0s
k. LT R k: PENmEmnnnm
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Who Are your Target

« How do build $250,000 new sales in one year®
— One, $20,800/month account
— Five, $4,200/month accounts
— Ten, $2,100/month accounts

e Your goals should be the latter. Why?
— Higher profitability
cost to serve




Profile Your Cu

Business Products Procurement Survey

For:
XYZ Company
Company Name: Phone Number:
Address: Fax Number:
Contact Person: Email Address:

1. Where do you currently buy your business products? For example, Office supplies, meeting room
supplies, computer supplies, cut sheet paper, food and beverage and janitorial supplies?
Staples Retail Office Max Office Depot Mail Order Costco_
Local Office Supply Dealer CorpEx Staples/ Office Depot Contract Other

2. Are you happy with your current office products supplier? Yes__ No __ Th i S FO rm i S a.V a.i I ab
on Q-Power.net

3. If you could change one thing about your supplier, what would it be? Example (billing, placing orders,
receiving).

4. Does your company have a purchasing department? Or do individuals make their own purchases?

How many office people are in your company?
-10 11-19 20-29 30-39 40-49 50-100 > 100

place your orders? Internet Phone Fax Walk-inRetail

ace business products order?

our company? UPS Postal Service

ice supply expense category and how many checks
se category?

mpany check Monthly

? If not, how could



New! Member End-
Presentation

The power of purchasing
is mow in your hands.

A
=l R

End- '__lﬁ =1 Corporation




Thank You For Your Ti

and

.g-power.net often



http://www.q-power.net/

What's New? Q-Power.n
Enhancements!

The power of purchasing

is now in your hands.

Home

About Q-Power

Contact Us

JumpCart and Q-Net At .- =

Strength 1s in number and Q-Power is gathering premier
E.A. Q. EEE = :
- distributors together for the sole purpose of enhancing Q-Power
Membership both the ease of use and cost efficiencies experienced . : L
Online Webinars when the collective efforts of their group are directed

E P

e toward lowering cost of goods and increasing profit

Sunport margins. The choice is in your hands to experience the @[j}ﬁ@ ﬁ[ﬁl@
uppo

collective buying power of Q-Power.

Vendors @

Members Only e-QuantumPower, Inc.

Innovation.a Service, Deliverad;

Lower Expenses
Get Buying Group pricing and streamlined procurement channels.

Increase Profits
Service new and existing clients with more product offerings at competitive prices.

Compete

With lower cost of goods and increased Sales

Copyright 2008 - e-Quantum Power, Inc - www.q-power.net

@ Internet

H, 100%

-

Q-Power



USSCo Q-Power Web Page:
Revised and Updated!

4 % The power of purchasing
is now in your hands.
o W/ S

USS5Co & Q-Power

2009

Norwood & Q-Power

PTSG & Q-Power Marke.ting
i & Clan'® 0 Douer STATIONERS . Materials

PPN 2009 USSCo Catalog Ordering Page Overview

Download Documents, Marketing Material and Presentation Material to customize to your
distributorship:

Download USSCo Reseller Power Point Presentation Overjew
This Power Point gives you an overview of United Stationers, The Market Place,
Anticipated Margins, etc.

This presentation is directed to members that want to learn more about the
Office Supply Market and what it can offer you as a additional product line
To download this presentation, RIGHT CLICK on the link above
and SAVE TARGET AS to save document to your computer.

Download USSCo End User Power Point Presentation

This Power Boiog is designed for you to replace the Qpower Logo with your own
/gfm%your clients to introduce the Office Supply Industry and talk

specifically to the opportunity to reduce the clients cost of business by utilizing

your Q-net software as the "One Stop Shop"” for printing and office supplies.

This presentation is directed for you to present to vour clients
To download this presentation, RIGHT CLICK on the link above
and SAVE TARGET AS to save document to your computer.

Download USSCo PaperRap Power Point Presentation
Learn what is available from USSCo regarding selling Paper. How to find
alternatives, Learn about truckload and 5 pallet programs, Private Label and

what resources are available for you by United Stationers.
This presentation is directed toward interal staff to learn about the function ot —%WEI
B R N e = - L

.| Error on page, G’)Internet o100 T



USSCo File Downloads

The power of purchasing
is now in your hands.

- 2009 USSCo Catalog Ordering Page

Q-Power

2009 USSCo Catalog File Downloads

Below is a listing of files that you can use to help with your 2009 (2008) catalog selections.
These catalogs are the programs that QPower is suppaorting with open stock. We also feel
these are the best programs available to grow vour office products vertical market business.
However, you can order any imprinted USSCo marketing materials through QPower and still get
a discount. Click here to review or download the 2009 Marketing Brochure below. To download
the file to your local system, "Right Click™ and select "Save Target As”.

2009 Catalog Cover Choices 2009 Catalog/Flyers Price Sheet

Select 2009 USSCo Catalog
Imprinted Order Forms here:

General Line Catalog Order Form 2009 Qpower USSCo Catalog survey
JumpTech Catalog Order Form

Green Catalog Order Form

Stuff For Your School Order Form

Mid-Market Office Furniture Order

Form

2009 Marketing Program Brochure

PLEASE NOTE: This file is LARGE, be patient when trying to access it.
It is recommended that you SAVE this file to you local machine and
open it their rather than opening it up on the web.

For help and assistance with ordering your CUSTOM IMPRINTED Catalogs Contact
Your primary contact(s) will be: r

€ Internet #, 100%




Q-Power Marketing Ma
Ordering Page
| Q-Rowwer ez

HOME BROWSE CATALOG EMAIL US LOGOUT

QPOWER Store Home
* 2008 Catalog
* Furniture
* Going Green
* JanSan
* JumpCart Catalogs
* Marketing Materials
* Norwood Catalogs
+ Office Products
[ Offiee 2008 Catalog
* Technology
* Search

Jumpcart Catalog

View Cart

[

9 Internet

H, 100%



USSCo Catalog Oradering
QPower mzmzre

HOME BROWSE CATALOG EMAIL US LOGOUT

View Cart

QPOWER our Catalog (2008 catalog)
T Show Details
= Furniture e
* Going Green. Qty ItemiD Description OrderUnit Inventory Price

* Jansan

+ JumpCart Cataloge 2008-0FFSUP USSCo General Line Catalog EANM 67 $4.00

Bigest : 2008 General Line Catalog with censumer pricing indicated.
Business

This is the LARGE thick catalog with over 30,000 items.

s This item has the QPower Logo on it an has room for you to apply your
custom label.

[Eniarge Photo]

powered by Qnet

ree selection of USSCo OP 2008-2009 Consumer

2009 —_=
category marketing pieces! GLC Order

JumpCart d at
. We've made it easy for you! as many as you need a

Catalogs: yrory a lower price than

order as you'd get direct with

you need USSCO!
them _

€ Internet +100%  ~



S AT D Z\E  FOR THEOFFIGE

SAVE Upta

37% OFF.

B’ Mk~ Rdractanie | 5




Universal Sa

R $250 as many as yO

All 3 sizes availab

e Q UNV-DSMEDKIT
2 ; UNV-ORSMKIT oM

A Great way to get OP

g J -~ $100
=—duaa
samples in front

SRR T IR S N e of your customers!

= UNV-0BLGHKIT

Use for Shows and
$5.00

Conferences!

W Pur & Lot inbo Thig B
¥l G Been MWicee D O 1t



Innovera Marketing

The power of purchasing
‘W 7
P)@) @r is now in your hands.

HOME BROWSE CATALOG EMAIL US LOGOUT

View Cart
QPOWER our Catalog (Technology)
: w Show Details Shopping cart is empty
* Going Green. Qty [ItemID Description OrderUnit Inventory Price
:%Egan Catalogs INM_TOMER1_AD Innovera General Toner-1 Maketing Material EANM

* Marketing Materials
* Norwood Catalogs
* Office Products

Customizable Innovera General Toner Ad (Version 1).
This is an EDITABLE PDF. To add YOUR information.

- Baper Click Here to Customize
* Technology
* Search. You can insert YOUR Name and YOUR Contact Information on
the bottom left of this flyer. You can then PRINT LOCALLY from
i i _— your Acrobat Reader to your local desktop printer.
Prlme Tlme INN_TONER2_AD Innovera General Toner-2 Maketing Material EAN
SPORTING GOODS

Customizable Innovera General Toner Ad (Veraion 2).
This is an EDITABLE PDF. To add YOUR information.

Click Here to Customize

You can insert YOUR Name and YOUR Contact Information on
the bottomn left of this flyer. You can then PRINT LOCALLY from
your Acrobat Reader to your local desktop printer.

Page 10of 1 (2 tems)

powered by Qnet

@ Internet

H00% v

Q-Power




Can Be Insta
The Internet.

-3

GET THE COMPATIBILITY YOU NEED
AT & PRICE YOU WILL LOWVE.



JanSan Category
Marketing Materials

Powver

HOME BROWSE CATALOG EMAIL US LOGOUT

QPOWER
+ 2008 Catalog
* Furniture
* Going Green
* JanSan
* JumpCart Catalogs
* Marketing Materials
* Norwood Catalogs
* Difice Products
* Paper
* Technology
* Search

our Catalog (7ansan)

The power of purchasing
is now in your hands.

View Cart

Show Details

Qty ItemiD
JANSANLINE

200 in cart

s
3
L

[Enlarge Photo]
JANSAMNMOSTWANTE

[Enlarge Photo]
WORPLACEWELL

i I

[Enlarge Photo]

Description OrderUnit Inventory Price
List of JanSan categories EAM

You can edit this pdf with your contact info!

Simply click on the image then use the text tool to change the
contact information.

Mow you can use this ad anyway you like!

JanSan promo most popular items EAM

You can edit this pdf with your contact info!

Simply click on the image then use the text tool to change the
contact information.

Now you can use this ad anyway you like!

Sanitize, disinfect & protect ad EAM

You can edit this pdf with your contact info!

Simply click on the image then use the text tool to change the
contact information.

Now you can use this ad anyway you like!

€D Internet #, 100%




Jan San Marketin

CONTACT US FOR ALL YOUR
OFFICE AND JANSAN NEEDS!

Enter Dealer HName Here

Enbar Cenbiet infeemation in This Area
Enbar Cenbiel infeemation 16 This Siea
Enbar Cenbiet infeemation in This Area
Enter Contael infeemation in This Snea

Enter your
personal

WEHD=DR HAME FEODT CATESOET information
me- RS here.

CIRIRTF FALLEE P, IFTE CLE 1 TIELY | RFFL
FEG RS MFA




“Going Green” Marketing Ma

The power of purchasing
‘!N 7
P)@) @"r is now in your hands.

HOME BROWSE CATALOG EMAIL US LOGOUT

View Cart
QPOWER our Catalog (Going Green)
* 2008 Catalog Show Details
* Furniture ==
* Going Green. Qty ItemiD Description OrderUnit Inventory Price
* Jansan
+ JumpCart Catalogs GREEMNKCUPS Green mountain coffee brand marketing EANM

» Marketing Materials
* Norwood Catalogs
* Office Products

= Paper

* Technology

* Search

You can edit this pdf with your contact infal

Simply click on the image then use the text tool to change the contact
information.

MNow you can use this ad anyway you like!

[Enlarge Photo]
GREENPROMO Green marketing ideas EANM

e

[Enlarge Photo]

powered by Qnet

L 100% = Q&WEI‘

@ Internet



USSCo: Office Pr

Introducing. ..
Office Products & Furniture

S L.J UNITED
= STATIONERS.

— Q-Power has teamed up with USA’s largest distributor of
= office products: United Stationers Supply Company! Receive
pricing as though you were a $100K/month reseller!

= . JanSan

— . Audio Visual Products
) . Information Technology
- . Food Service

Office Machines

. Office Furniture
% 35,000 items and over 22 Product Categories to

market with available through One Source!

100% Stockless and Dropship
95% of All USA End-Users Served Overnight

v

Automated ordering through QSend

’ USSCo on-line catalog hosted and maintained
’ by eQuantum

Available on QNet

>

For One Low Annual Membership Fee! $495

USSCo acconnt today!
Call Tim (@ 866.365.7797

The power of purchasing

is now in your hands.

Editable
marketing
sheet to use
your with
consumer




Q-Power and JumpCart

The power of purchasing
is now in your hands.

JumpCart and Q-Net

Contact Us

JumpCart and Q-Net
E.A Q. JumpCart is a personal, barcode scanning system designed and developed by

Who Is JumpCart?

. JumpTechnologies. It makes web-based transactional sales simple, fast and easy. A small
Membership portable hand-held scanner has the ability to scan barcodes from many sources including v
Online Webinars catalogs, shelf labels and even product UPC codes. The electronic order is held in the /
P scanner until it is connected to a USB connection to the desktop or lap top computer. The
Services software automatically searches the internet (a high speed internet connection is required)

for the distributor's website and imports the scanned order directly into the internet

s shopping cart. From there, the consumer can instantly send the order to the distributor for
Vendors fulfillment or they can add more products to the shopping cart or modify the order in any

way they wish. Scan. Dock, Buy. Ordering made simple.
Members Only

Any product can have a unique JumpTech bar code assigned to it. The technology works with an existing integration with
your QNet module. Through a small software application that is downloaded to the end users’ desk top, ordering any
transactional product a distributor sells becomes an effective and streamlined procurement process for the consumer and
an easy low-cost sale for the distributor.

Click Here to view an end-user marketing video which can also be posted on your website.

What Are The Advanatages To Using JumpCart?

JumpCart provides a unigue selling and marketing model for any type of transactional business product including office
products, forms, labels, ad specialty products and even variable print products like business cards. Commercial print
products can also be bar-coded for easy re-order if there are no changes. This is combined with a one purchase order
creation within QNet to provide a powerful yet simple solution for ordering many products for many people in an office
environment.

In making things simpler for your customer, JumpCart:

|

F100%,

O Internet

Q-Power



Q-Power & Norwood

The power of purchasing
is now in your hands.

i
USSCo & Q-Power Norwood and Q-Power

Norwood & Q-Power

PTSG & Q-Power

Kid & Class & Q-Power = = E .
Innovation & Service, Delivered

Q-Power Marketing Matl.

Who Is Norwood?

Norwood Promotional Products is one of the leading suppliers of imprinted promotional
products. Norwood was founded in 1989 and today employs associates in locations
around the world including the United States, Canada and China. Norwood markets over
4,300 promotional products and introduces hundreds of innovative new products each
year. Visit their website @ www.norwood.com

What Is the Program Through QPower?

The list below indicates your pricing with each Norwood catalog from now through
December 31, 2008. Please note that some products and product categories are excluded
from EQP pricing. Those exclusions are listed below.

Quick Reference Guide so you'll know where to send orders and art at a glance.

2008 Norwood Catalog 2008 Pricing Primary Norwood Brand & ASI #

Automotive & Tools Barlow - ASI 38480
Awards, Gift & Recognition Jaffa - ASI 63110

Bags, Meeting & Outdoor Air-Tex - ASI 33260

Calendars, Planners & Diaries EQP Not Offered Triumph Calendars - ASI 92185
Drinkware & Housewares RCC Koozie - ASI 80330

Golf, Sports & Fun Tee Off - ASI 90740

Good WValue Calendars EQP Not Offered Good Value Calendars - ASI 92185
Health, Wellness & Safety Pillowline - ASI 78105

Office & Desk Accessories Econ-C-Line - ASI 51625 =
AT TP SO SR ST S e T T ACT 0000 - —
€ Internet H100% - I

1. | Error on page.



Norwood Marketing Mat

HOME

BROWSE CATALOG

QPOWER
= 2008 Catalog
* Furniture
* Going Green
* Jansan
* JumpCart Catalogs
» Marketing Materials
* Norwood Catalogs
* Office Products
= Paper
* Technology
* Search

The power of purchasing
is now in your hands.

ROYNEIS

EMAIL US LOGOUT

our Catalog (Norwood Catalogs)

Show Details
Qty ltemID Description
Automotive & Tools

» ; Featuring...
Barlow
Sentry Safety
Pillowline
Action Line
V-Line

[Enlarge Photo] View products now at www.norwood.com

AR&G Awards. Recognition & Gifts
Featuring...
Jaffa

View products now at www.norwood.com

BM&OQ Bags, Meeting & Outdoor

Featuring...
Air-Tex
RCC Koozie

View products now at www.nonwvood.com

[Enlarge Photo]
D&H

Drinkware & Housewares

View Cart

OrderUnit Inventory
EA/ 0
EA/1 0
EA/1 0
EA/1 0

@ Internet

H, 100%
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orwood: Corporate

Introducing. ..

Innovation & Service Delivered
‘QPower has partnered with USA’s leading supplier of
Advertizsing Specialty Products, Norwood Distribution. EQP
pricing on over 4,000 products in 10 categories!

Access to These Promotonal Product Categories:

*» Automotive & Tools Barlow - ASI 38480

Awvards, Gift & Recognition Jaffa - ASI 63110
Bags, Meeting & Outdoor Air-Tex - AST 33260
Drinkware 8& Housewares RCC Koozie — AST 80330

Golf, Sports & Fun Tee Off — AST 90740 Editable:

Health, Wellness & Safety Pillowline — ASI 78105
Office & Desk Accessories Econ-O-Line — AST 51625 I
Woting Instruments Souvenit — ASI 88390 nsert your

More ﬁbaﬁ 4,000 products to marrket with! 1
QPower Ordering Pﬁcess And Member Benefits: C O m p an y S

* EQP pricing (some product exceptions)

All 10 Norwood catalogs in stock: order as needed name and

Place orders directly with Norwood

QPower pays Norwood directly on your behalf I O g O

Mo credit application necessary! You're part of QPower!

Link to Norwood to create your own electronic catalog

o

rovei

These Eey Manufacturers:
) = Action Line Barlow
’ ® Air-Tex Jaffa
s RCC Koozie Pillowline
Sentry Safety and many more!

Contact QPower fo sef-up your
Norwood account today!
Call Tim (0866.365.7797

The power of purchasing
is now in your hands.



Prime Time Sporting

The power of purchasing
is now in your hands.

U55Co & Q-Power Prime Time Sporting Goods and Q-Power
Norwood & Q-Power

PTSG & Q-Power

el  Prime Time

QPower Marketing Matl. SPORTING Goo DS

Who Is Prime Time Sporting Goods?

Prime Time Sporting Goods (PTSG) is a premier sporting goods equipment supplier and
team uniform dealer based in northern Ghio.Since 1964 PTSG has been outfitting Teams,
Coaches, and Players with equipment and uniforms.

Visit their website at www.primetimesportinggoods.net

What Is the Program Through QPower?

Aggressive pricing for this product category is difficult to obtain. In this vertical market,
manufacturers protect pricing and only provide pricing to qualified dealers who have
storefronts. It is also defined as a $20,000 opening order (Rawlings requires $80,000).
Mow through a special non-stocking partnership arrangement, QPower is able to bring the
best pricing in the industry to its Members.

These Custom Services are also available:

Custom Lettering
Custom Numbering
Custom Embroidery
Custom Silk Screening
Team Uniforms

Team Warm Up Gear

- QrPower
€D Internet HA00% <



Sporting Goods Ca

(2 QPOWER RETAIL INTERNET ORDERING - Your Catalo - Hicrosot Iternet Explorer provided by PrimeBusinessSol... = 8 [X]

-
File Edt View Favorites Tools Help

GD(ngeGo GO B v O oknatse Bhobloded T chedk v cuicli » P () settngs

= - »
W & [QQPOWERRETAILINTERNETORDERING-YourCata\og ’ ‘ B B [hrage + {5 Tous -

Qhttps:;';'qnet.e-quantumZk.comJ'~qpower;'CustomJRQPOWE,I'RETAIL;'cgi-V| ﬁ | ‘Gougle |P v

A
View Cart [ g
Click on Logo to
QPOWER our Catalog (Jansan)
'MFJ'EM Show Details Shopping cart is empty (0] rd er Ve N d or
* rurniture -
fJ_:nlz.a freen Qty ltemiD Description OrderUnit Inventory Price Cat a| (o) g S fro m
— List of JanSan g .

* JumpCart Catalogs JANSANLINE ‘ EAN
+ Marketing Materials E categories P r I m e TI m e
* Horwood Catalogs You can edit this pdf with H
* Office Products : f: your contact infol Sp o) rt N g GO 0) d S.
* Paper Li=7
* Technology rE f_ Simply click on the =
* Search Ll image then use the

tool t
ontact information.

Ve

SPORTING GOODS

Now you can use this ad
anyway you like!

JANSANMOSTWANTE JanSan promo most £l
popular tems

You can edit this pdf with
your contact infol

@ @Intemet
detat FBEE W [ S (B2n - B A

v
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Prime Time Sporting G
Athletic Products for a New

‘- ﬁ Introducing. - |
e¢ Prime Time

SPORTING GOODS
QFPower has now teamed up with a premier sporting poods
retailer to provide yousr company new sales opportunities!
Develop new vertical markets customer opportunities!

Access to Major Sporting Goods Manufacturers:

e

m@ @_. =

em

S B Editable: insert

Easton

Ao your company’s

‘Tachikara and more__ ./ name and Iogo

More than 40 manufacturers to choose from:!
Access to These Product Categories:

Football equipment and uniforms

Baseball & Softball equipment and uniforms
Basketball equipment and uniforms

Golf equipment and uniforms

Wresthng equpment and nuforms

‘Track & Field equipment and nniforms
Soccer equipment and uniforms

Municipality’s sport departments
Middle schools and high schools

Sell into these new vertical markets:
-
o 8 3
Colleges and Universities

Contact OPower fo set-up your
PTSG account today!
Call Tim (@866.365.7797

The power of purchasing
is now in your hands.




Kids and Classrooms

The power of purchasing
is now in your hands.

USSCo & Q-Power

Norwood & Q-Power . CO m b i n e
G . w with Stuff
Kids/ndClassrooms.com* For Your

What Is This Program? SC h 00 I

Kids and Classrooms is a program founded by Ross Barker, CEO of eQuantum Software. USSCO

Q-Power Marketing Matl.

Kids and Classrooms.com works with educational institutions and school districts to
provide web-based donation wish lists that are communicated by schools and teachers to

a community donor base. Vertl C al

MNow, every concerned parent and citizen can help their communities' schools and m ar ketl n
teachers assure quality educational opportunity for every student... by donating g

educational materials specifically requested by budget-challenged schools and teachers . t

v market

Classrooms

How Does It Work? bt B d on at| on

The distributor approaches a school district and 7
presents a model to the school administrators to g } I I StS
provide much needed classroom materials to school

districts seeking help. In today's economy, that's

every school district. The distributor offers to

facilitate a program through marketing efforts

(website, PTA meetings, and mailingsjon behalf

of the school district. The distributor targets

parents & local businesses to gather support and

incraasa awaranass of neadad classranm [
€D Internet #100% - — I-|

Visit our website @ www.kidsandclassrooms.com




New Marketing Sheet
Kids and Classrooms

KidsAndClassrooms.com-

A Powerful QPower Marketing Idea: Give Back Your Commumiry!

* Anidea creared by Ross Barker to provide creatve and proactive solutions for roday’s school
districts needs
* Noinvestment required by the school! No new technology required!
o  Program and training materials for teachers and school disticts
* Communicates schools needs to prospectve donors

* A web-based Donadon Request List = .
o Customized web pages, web stores, a link off of your cument website Ed I t ab I e .

+ Donation confirmation is an automated email

= A win-win-win for donators, schools and participating distributors

= Use USSCo’s Sruff for Your School marketng catalog to create lists i n S ert yo u r

Can you help us KidsAndClassreoms.com com p an y’ S
with our classwork, please?
name and
Taking the needs
of educalion into | (9) g @)

our own hands.

An idao that's
cam good fo the tore.

FREOM CRATOME TC COMPUTERS'™

STUFF QUL KIDS AND GLA3SROGMA HEED

The power of purchasing
is now in your hands.



Stuff For Your School
Classrooms

To Schoo
Elyer

80 pages

o July

 Level 3

- SEYS Flyer
e 24 pages

SFYS Cataloqg

e ~8.,000 School
Products




RECAUSE NOWTCOTEE E!

1. Use the collective resources of Q-Power members and
experience buying power once reserved for only big

mpanies.
vantage of $1.5 Billion worth of buying POWER!
ost of goods by as much as 68%

ess to an infrastructure that will allow
lonal accounts.




Attention: e-Quantum’ Users!
Join Q-POWER

Join At PSDA 2008
E-Quantum User’s Conference

Receive a 20% Discount
On your annual membership fee

Ive-away!
Ip Could be Free!



BECOME PART OF

How do | Join? Easy!

1. Complete a simple application document
o0 Tim Emmitt @ 330-762-3305

ance, enact the Q-Power
ram Agreements



E-Qu antumPowef,

ECOME PART OF THE
POWER!
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